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SUMMARY
This paper presents a proposed approach on the power of the spoken word under the designation voice design, covering several areas and in the most varied stages of implementing the concepts, fundamentals and attributes of voice resources for purposes in the fields of communication, education and human relations. The beaconing of the constitution of the voice part of  a design analogy, a parallel with graphic design, visual, in a multidisciplinary approach involving diverse areas of knowledge. Highlighting in this work the characteristics, elements and function of  speech in communication and aspects of human hearing, as well as applications for distance education. Considers  the importance of oral communication and its relation to writing. A succinct script is  presented, for the practice of voice design in distance education. It presents options of auditory and audiovisual products for distance education, such as the podcast and audioinfografic.
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1. Introduction
The purpose of this paper is to present voice design communication as an area to be applied in distance education. Voice design addresses the power of the spoken word, ranging from the planning, creation, design, development, configuration, design, development, management, control, analysis, evaluation and specification applied to the use of resources for voice communication, educational and relational purposes.
It appears that today orality is taught superficially, in other words with no specific purpose, without the slightest concern for organized and structured teaching, capable of promoting the mastering of the discursive ability of the speaker.
We consider it to be wrong to overlook the power of oral communication, especially in education, denying an attribute essential for human development of the learner.
The practice of voice design is intended as much to be applied exclusively in the construction of processes, products and auditory solutions, as it is for the exploration of the aspects of the word. Including simultaneously and in sync with the visual language aimed at enhancing the fixation of the proposed content in different plans and audio visual perspectives, enabling the retention of knowledge.
2. Concept, foundation and attribute of voice design
The conceptual structure of voice design multidisciplinary approach centered on orality begining with a supervision conducted in various areas of knowledge, including, linguistics, semiotics, neurolinguistic, philosophy, physiology, anthropology, acoustics, sound, musicality, psychoanalysis, hypnosis, voice acting, storytelling, among others.
Expounded in a parallelism based on the assumptions of graphic design, considering its structural elements, such as shades of color, alignment and proximity, similarly applied to the various elements of the voice, áudio tone and sound, frequency, pitch, intensity, amplitude, timbre, volume, rhythm, intonation, harmony, intentionality, among others.
The field of voice design competes to create, elaborate, plan, develop, organize and manipulate the elements of the voice, a vocal sound system which is able to atribute diverse cognitive aesthetic features to the communication processes, allowing for the control of different acoustic parameters from any sound source, materialized by the development of interfaces (analog or digital).
Besides allowing the convergence of the aspects, features, elements from different areas of knowledge, voice design has its theoretical and practical basis, also in instructional design, with respect to the processes and applications of the attributes of the voice and hearing, so dedicated the universe of sound.
Voice design considers that the voice is the voice of the human resource which in like manner to the sung word, has melodic condition therefore belongs to the family of music, and thus is included in the universe of sound. [1]
The sound emitted by the voice has an audio-tactile effect. We are touched by the sounds, by the  musical notes, sung words and the spoken word, by means of the ears, but also by the skin, by the hair, by the bones and by the whole the body, from the central medulla that receives the physical vibrations of sound, even if subtly alters our breath, our pulse, blood pressure, muscular tension, skin temperature and other internal rhythms, promotes the release of endorphins. [2]

Touch is the most personal sense. The hearing and touch meet at the point at which the lowest frequencies of audible sound pass the tactile vibrations (about 20 Hz). Hearing is one way of playing, the distance and the intimacy of the first blends each time people gather to hear something special. [3].
For this reason, auditory communication acts with depth on the intellect, leading the receiver to a degree of intense attention, mainly promoted by physical activation of the sound transmitted by the voice. While writing is a requirement of active concentration in the act of reading to get a similar result to that afforded by the hearing.
In oral communication the voice and emotion are conveyed directly by the sender of the message. He is represented in a communicational act in media, with or without the option of visual support. Already in writing, the reader is the one who lends his voice and interprets the emotion contained in the text.
Voice design considers the practice of planning essential, think before you speak, gaining assertiveness in communication, unlike speaking first and thinking later, avoiding conflict and noise and sowing information, dialogue and healthy human relationships, primarily focus on the advantage of listener, considering the ongoing and systematic challenge of learning, of the enhancing of the ability to hear.

3. The importance of orality
If we compare the aspects, features and functionality that involve the written and the spoken word, we have just the purpose of establishing a more dedicated reflection to the subject, leaving to elect a form of language over another, but rather with the aim of presenting a relevant and consistent argument about the contexts of oral communication, invariably neglected in the more detailed researches and studies in some of the various scientific fields.
In academia the valuation of the texts is observed as a way of representing academic knowledge. This is justified by the fact that the texts might are the best vehicle through an indefinite time, their documental capacity of record to impart knowledge.
According Marcuschi [4], speech is an activity much more central than writing in the day-to-day life of most people. However, educational institutions give to speech attention (that is) almost inverse to its centrality in relation to writing. Crucial in this case is that this is not a contradiction, but an attitude.
In a culture where our  skills  largely  measured by skills in reading, writing and the use of the computer, focusing almost exclusively on linear thinking. It is clear that we need to develop these essential skills. But they cannot be as fundamental as the abilities of listening and speaking.
For Dr. Alfred Tomatis: "The power of hearing should not be underestimated. Hearing is vibrating together with another human being." [5]
According to Campbell [6], listening absorbs on average 55% of our communication time, whereas talking occupies 23%  reading, 13%, and writing 9%.
4 - Voice design applied in instructional design
The contribution of voice design in the field of distance education takes place in the midst of the fundamentals of instructional design that has different fields of knowledge, namely human sciences, of information and of administration.
The integration of voice design in information sciences is emphasized as described in Filatro’s work [7], specifically in communications, in the activity relating to audiovisual media, using the support in information management and computer science.
Convergence can be seen between the instructional design and the voice design, even in the communications field that brings awareness that the characteristics of certain media, as are in the cases of the communication processes and media products originating within the concept, the fundamentals and presuppositions of voice design, by the ability to affect both the perception of audiovisual content, for example the proposal of audioinfografic and by the storage and retrieval of information by the learner.
Some of the principles or the presuppositions of instructional design [8] are applied or are applicable in voice design:
When the information is presented in two sensorial modes - visual and auditory - instead of in one, two systems of processing are activated and the capacity of the working memory is extended.
With regard to the modality principle, working memory has a separate subsystem for audio; its capacity is used more effectively when using narration instead of written text, accompanying nonverbal information.
Thus, students learn more or better when graphics or animations are accompanied by áudio, rather than written text by reducing the demand for visual processing simultaneously.
Working memory unites visual and auditory information and subsequently integrates the knowledge already stored in long-term memory. That is why offering words, images and sounds in a unified presentation makes integration between sensory processing channels easier.
Likewise, practical activities activate the process of integration between new knowledge and pre-existing knowledge.

4.1 - Media
In the digital world where everything is written requires undivided attention, at a time when people have less and less time for the obtaining of information, of knowledge. The voice, the sound, the spoken word can be consumed concurrently with other activities, including for educational purposes. In contrast, the reading demands exclusive devotion.
Therefore, the trend in the digital world is more and more giving value to the spoken word for obtaining information, for acquiring knowledge or even for entertainment with the time increasingly scarce. Thus, the spoken word gains enormous power of communication directly proportional to the increasing extent of the digital world, especially through the media resources.
Podcast-4.1.1, The value of hearing in learning
The most popular digital media is the podcast that has been widely used since its appearance on February 12, 2004, created by Adam Curry, former VJ for MTV who created the first podcast aggregator.
Podcast is the name given to the digital audio file, often in mp3 format, published on the internet and updated via RSS, an aggregator which has the function of monitoring the changes and updates of these files. When a new file is inserted into the schedule, this aggregator program shows the user what happened in the addition of a program, informing him that he can download it or leave it for later listening. 
Thus, the use of podcasts is presented as a viable tool in the universe of D.E..
4.2 - Experience Report
As an example of the potential presented by the podcasts, we report the lived experience by the Central Podcast since 2005 in Curitiba.
The plant produces content in the form of thematic interviews from specialized sources or well-known knowledge of the subject treated. Among the features are clarity, objectivity and succinctness of the responses generated by the source, motivated by the prepared questions to meet the communicational, informational and educational needs.
The production follows a logical and didactical sequence at the core of each contexto individually as well as in the elaboration of a series of thematic interviews linked together, forming a set of educational materials within the context of distance education.
Each content produced has a limitation of the time of duration, considering among other factors the proper use of the limits of working memory of the receiver of the implementation process of the listening media, the podcast.
In addition to this, this model includes the production of content generated by the responses given by the sources, from the interviews given. In this application is the intervention of a journalist who orally contextualizes the subject associated with the audio content, selected from the answers given by the source.
There is also a production content in the oral message format. Unlike the interview format, the source verbalizes the content recorded on analog or digital media, in a communicational posture that reproduces the act in person in front of his speaker, as if he were speaking directly to the listener.
The use of the podcast and the audio generally permits the use of textual and graphical materials to give support and subsidy to the audio content. The video podcast is called "videocast", often in mp4 file format.
With the purpose of enhancing the retention of communication and educational content an audiovisual product was designed, named the audioinfografic.
This solution includes all aspects, features, rationale, and elements and presuppositions of voice design, of the power of the spoken word applied in distance education.
The approach is to capture the recorded message, analogically or digitally, with the source, clearly, concisely and in a conversational fluency by developing script content that preserves the proper application of teaching.
Based on the audio content is built an infographic presenting visual and textual elements, such as: information, illustrations, relevant data, references, maps, photographs, drawings, diagrams, videos, among other resources.
The message spoken by the source and the edited and finalized infographic will be synchronized and displayed simultaneously in the video format.

5 - Application in Distance Education
Moore [9] defines distance education as a relationship of dialogue, structure and autonomy that requires technical means to put this communication into media.

For the elaboration of the auditory and audiovisual teaching materials in distance education, it is essential that the sender, lecturer, teacher, tutor in distance education is attentive to all the aspects covering the world of voice, seeking to acquire training and the subsequent applied implementation to the presuppositions and fundamentals of voice design, establishing the corresponding synchronization between audio and visual elements, aiming to add information that add new content to the vocalized message.
Vieira asserts as well [10], given its intrinsic characteristics, distance education has the potential to contribute with the provision of educational training that contemporary society demands, however we must address the specificities of the virtual environment, so that it does not become a mere determinism technology at the expense of dialogue, of the construction of knowledge, of the autonomy and of learning.
In this context, it is relevant to the use of audiovisual and audio formats, with the purpose of enhancing the retention of content, from techniques and tools that permit the creating, organizing and manipulation of the various resources of the human voice, like voice design.

Thus, a succinct practical roadmap for the application of voice design in distance education:
1) Collection of data and information on the chosen topic;
2) Classification and sorting of the data and information;
3) Composition of the text to be narrated, considering the coloquial alignment and fluency of the message;
4) Narration of the passage of text, paying attention to the key expressions;
5) Proceeding in sound marking the key expressions identified;
6) Narrative of text with sound markings considering intonation, rhythm, pitch, speed, volume, breadth, harmony, among others;
7) Narration of certain expressions considering their affective weight, the sentiment that is expressed, its meaning, the intentionality in the transmission of the content;
8) Identification and application of the sound frequencies which are more suited for oral fluidity of the narrative that adequately achieves the purpose desired by the receiver;
9) Evaluation and application of appropriate vocal resources to each case, such as intonation;
10) Application of pauses to give musicality to the narrative and give opportunity of assimilation by the receiver of the oral message.
6 - Conclusion
The practice of voice design, the power of the applied spoken word has presents various auditory alternatives utilizing the resources of voice for communicational educational and relational purposes, duly administered in all its detailing by the source holder of the knowledge to be exposed, considering the definition and implementation of intonations, sound frequencies, volume, rhythm, harmony, height, breadth, strategic use of pauses, conveying intentionality, among other vocal elements, supported or not by the use of visual resources.

The activities that apply to the presuppositions of voice design aimed at meeting a contemporary need maximize the transmission of knowledge through auditory and audiovisual products, as are the cases presented, the podcast and the audioinfografic. By using the power of the applied spoken word simultaneously and in sync with the visual language, widely exposed, allows the receptor, the student, increased memory capacity, of reflection, of questioning as much the rationalization, as by the intuitive intelligence working the dialectical and anti-dialectical thought, with or without  the use of code, can contribute significantly to distance education.
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